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Executive Summary

The overall aim of the NEStOR project iscteate a flexible, multilingual, modern and
attractive medium, a Web Radio, through which transnational educational cooperation
across Europe will be facilitated. In orderdopport this, important studies will be carried
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out on the European education policy dimension, the pedagogics and also the need to foster
media literacy to schools. It will provide a Web Radio, safe and user friendly even for
students with special educanal needs; it will be enriched with interdisciplinary teaching
materials for school education at a European level; it will be integrated in modern
educational requirements. The project will provide the educational community with the
necessary tools forhe cultivation of communication skills, participation of every European
learner to a public radio program and the exchange and dissemination of cultural elements
through the Student Radio. The NEStOR project will highlight the European dimension of the
exd Ay 3 &9 dzNP LIS | yhttpf/edrisgean$choavddiB.&u®, éwhich has been
operating in Greece for the last six years with great success.

The aim ofs to develop a usefudooklet for all the stakeholders and partners, and especially
for educators and school students so that everybody involved in the project will have a
common reference and understanding.

The booklet facilitates two purposes, the one is to provide the hasiterstandings namely
the main concepts, terms and definitions of the Web Radio, and the second is to provide
specific guidance to educators and students, on how to create radio productions (shows etc)

and also code of conduct for radio producers, whichac I & F AN} RA2 SGAljdzSGGS

Introduction

The aim of this section is farovide the intellectual output 1, Activity 1, Task 1 Radio and
Web Radio Terms, Definitions and Radio Etiquetfe Booklet. This part of the Intellectual
Output 1 named WEB RADIO MIEL, ACTIVITY and Activity 1 named Web Understandings.
A thorough analysis of the current operating network web radio and platform, European
School Radio, Greede [ TP://EUROPEANSCHOOLRADIO.EU

1.1 Scope

The present document is theeliverable 04A1/T1 which creates a useful booklet for all the
stakeholders and partners, and especially for educators and school students. The booklet
facilitates stakeholders to have a common understanding of the issuedvét/avith
NEStOR.

The booklet in particular, provides definitions and also guides and a radio etiquette for the

web radio producers. In more detalils, it provides the basic understandings namely the main

concepts, terms and definitions of the Web Radiog ahe second is to provide specific

guidance to educators and students, on how to create radio productions (shows etc) and

Ifa2 O2RS 2F O2yRdzO0 F¥2NJ NI RA2 LINPRdAzOSNESZ $KAO

1.2 Audience

The intended audience for this document is thEStOR consortium (including school
partners), the NA Agent (IKY), the European Commission, and the public interested in this
project.

RN C 016 1 ELO1 KAZEO NE®GE®RTEN
ek Pagel|4

This project is funded by
the European Union



Erasmus+ !ﬁ!FﬂQR

1.3 Target Groups

The target group of this report is all the web radio producers namely the educators and the
school studentsin addition, all other partners and stakeholders that have any interest in
NEStOR and has been identified for the project before (in the proposal or other documents).

1.4 Content Management

¢KS LINB2SOGQa 02y iy yhé prdigtt Idgliverables WwithindtSe p@jdeh R S R
lifecycle This project deliverable is due Month 6 and submitted for the first assessment
seminalreport.

1.5 Structure

Table of Contents

Chapter 1- Understanding Concepts, Terms and Definitions
1.1 Terms andefinitions
1.2 Concepts
2.2 What would the Web Radio for Schools Involve?

Chapter 2- Making Happen: Guides and Guidance
2.1 The producer at work
2.2 Radio Presentationvoice and sounds

2.3 Guides and Rules for School Radio Show Production

24Preparing G Ff26¢ k a0OdzS¢ aAKSSO F2NJ oNRIFROI&GA

2.5 School Radio TeamOverall Actions
Hdc / NBFGAY3I I NIARghickguid& 2 NI G NI RA2 aLkR0¢
2.7 A Short Radio etiquette (broadcast etiquette)
2.8 A Radio etiquette (mainly on Live shows)
APPENDICES
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Chapter 1- Understanding Concepts,
Terms and Definitions

This first chapter has the aim to be a helper of the basic understandings for the main concepts, terms
and definitions of the Web Radio, so that everybody involved will have a common reference and
understandings. First, the reader will find a list of d#iiims, not in alphabetical order, but in a
meaningful one that makes more sense, in a natural flow. Later, a more detailed analysis of the
concepts involved is attempted in order to go deeper in the meanings and concepts.

1.1 Terms and Definitions

¢ KSI Raw2 ¢
¢KS /FYONRRIS RAOGA 2y tinouRmBoRduycéddn Uk R 818 #DRK d&NIKR A R A
USK VNB %®RA ®2 | k | YR HKdrefeyhdmdarings.Jt dzNJ £ G NI RA2 &€ @

-a piece of electronic equipment used for listening to radio broadcast¥ &3 Sa> al OF NJ NI RA 2 £ |
A6A00KSR 2y GKS NIRAZ2EO®
- the programmes that you hear when you listen to tralio: exampleE aL KSIFNR F 322 R LINE 3

2y GKS NIYRAZ2 tl&ad yA3IaKGEZ aL R2yUd tA&aG§Sy G2 NI RAZ2
- the system or work of broadcasting sound programiimethe public to listerto: S E | Y LJfloGal ¢ |

radiod G I G A 2 yE250 6{2KYS0& AYR 2F 220 AY NI RA2EOD

-a piece of electronic equipment that can send and receive spoken
messages or signals, or the messages or signals that are sent o
received:examples 2 Sent a message over the radio/bi R A z

G ¢ KHidrengotradieO2 Yy i NRf f SR G2& O NA )

m

The use of wireless for popular broadcasting was a consequenc
the world war of 191418. The fighting services needed improved
equipment and large numbers of wireless operators; hundreds ¢
thousands of men were trained in wirelesignaling It was these
men who on their return to civil life led the demand for
broadcasting services.

Find more on Radio and History in
https://www.britannica.com/topic/radio

Sound

We hear as a result of the pressure waves set up in the air by vibrating objects. These pressure waves
impinge upon our eadrums causing them to vibrate at the same frequency as the source and with
proportionate amplitude. But for our ears to detect thegeessure changes they have to be within a

*http://dictionary.cambridge.org/dictionary/english/radio

2 Aspinall Richard (1971), Radi@rogramméProduction:a manual for training, UNESCO,Published in
1971 by the United Nations, Educational, Scientific and Cultural Organization, pp15
http://unesdoc.unesco.org/images/0000P/001245e0.pdf

* X %
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certain range of frequencies and have sufficient intensity.

The range of frequencies heard by human beings is known as the audio spectrum and it embraces all
the frequencies between about 20 and 20,000 Hz. Theadecange of the spectrum, however, varies
from one person to anothér

Sound effects

Sound effects are any sound, other than music or
speech, artificially reproduced to create an effect in a
dramatic presentation, as the sound of a storm or a
creaking @or*. Any producer regularly engaged should
set about building a small collection of sound effects; is
not costly to acquire and can generally be built up from
junk. In addition, on the Internet there is a plethora of

free sound effects, paid or free.

Radb Programme

An item broadcast between stated times on radio or television.

The Studio

The studiesuite: is the studio and its associated control centre
and works as the workshop of broadcasting. A thorough
knowledge of its characteristics and facilitiesessential for any
radio producer.

Microphone

An instrument capable of capturing sound waves and to

generate or modulate with them an electric current or voltage

usually for the purpose of transmitting or recording sound (as
speech or musié)

The Loulspeaker, the Headphones

The loudspeaker is generally a highality unit giving faithful
reproduction of studio and recorded sounds. The Headphones, is an
earphone held over the ear byteand worn on the head to listen to

live or recorded audio

The mixng panel

% Ibid, pp38

* http://www.dictionary.com/browse/sousgdfect

® Aspinall R(1971), as above, pp37

® http://www.dictionary.com/browse/microphone?s=t
" Aspinall R(1971), as above, pp46

* ¥ *
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The mixing panel, sometimes called the audio control desk, control console is the central feature of
any studio. It may be a simple unit built by station engineers or a large professionally manufactured
piece of equipment. Its basic functions are:switch and mix various sound sources, to master

control the overall gain, to measure the gain. There are analog and digital or hybrid types of mixing
paneld.

The Radio Industry

The "radio industry"'is a generic term for any companies or public seryroviders who are involved
with the broadcast of radio stations or ancillary services.

Radio broadcasters can be broken into at least two different groups:

Public service broadcastease funded in whole or in part through public money. This may beuth
money received directly from the government, or, as in the UK, through a license fee. The license fee
is typically protected by law and set by the government, and is required for any household which
contains equipment which can be used to receivé/asignal.

Commercial broadcaste(also called Independent Local Radio in the UK) are largely funded through
the sales of advertising spots on their radio station. Commercial stations are often quite local, and
may have some public service commitmentshiittheir permit.

In the UK, the radio industry regulator Ofcom are looking to establish a third tier of radio, called
community radio. These radio stations will be fairly small and run by community groups.

A Radio Producer

Someone is responsible ferwery programme that goes out on the air whether it is a simple record

programme, a talk or discussion, the news, an outside broadcast, a musical performance or a drama.

In the broadest sense the man or woman responsible for the programme who orgaresekhitings

Al Ayid2 GKS &aidzZRA2 Aa I LINBPBRdzOSNX® , S GKS GSN)¥Y WLINE
best do so by briefly tracing the way in which the role of producer developed in radio broad?:%sting

|
A radio producer oversees the makinof a radio { . &\

8 |bid. pp48

® hitps://en.wikipedia.org/wiki/Radio_industry
10 Aspinall R (1971), as above, pp.61

" https://en.wikipedia.org/wiki/Radio_producer

2016 1 ELO1 KAZEONE®(
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show.There are two main types of producer: audio or creative producer and content producer. Audio
producers create sounds and audio specifically. Content producers oversee and orchestrate a radio
show or feature. The content producer mighiganise music choices, guests, callers for talk radio or
competitions, timings, and overall show content. They also may produce recorded content, from
shows to radio commercials and commercial bumpers.

The role of a radio producer may also include thaa &ioard operator or technical operator who may
operate the technical controls (sound volume levels, recording software, switchboard, etc.) for
another person, the ofair talent. The producer often used to be in a separate control room, usually
separated fom the radio studio by a window, which allowed visual contact while blocking noise.
Nowadays this has changed in some ways

Some producers involved in the field of radio are also sometimes known as "production directors",
"creative producers", "imagingpgcialists"”, or even "imaging producers". This type of radio producer
primarily creates and produces audio content for a radio station or radio network. Some examples of
their work are promos (promotional, commerciite audio clips), jingles and varioother audio

clips, better known in the radio business as "imaging".

Production Director

Many radio stations and regional groups of
stations have their own production director
who may oversee any of the above listed
responsibilities daily. Most large radgroups
have their own iFhouse creative production
team, who produce audio for more than one
station across the group, or even across a
country.

A Broadcast engineering

is the field of electrical engineering, and now to some extent computer engineanidignformation
technology, which deals with radio and television broadcasting. Audio engineering and RF engineering
are also essential parts of broadcast engineering, being their own subsets of electrical engfﬁeering

The Qualifications of a RadiBroducer

The qualifications required of a producer, bearing in mind the development of the craft, may be
summed up as follows.

The radio producer should have: a good grasp of the language in which he works so that he can edit
scripts and advise speakers oorrect pronunciation, a manner which wins theauoeration of
artists, a skill in instructing and directing other people at the microphone, a good general knowledge

2 https://camerondale.wordpress.com/2012/05/17/realis/
13 https://camerondale.wordpress.com/2012/05/17/realies/ and ao
http://creativeskillset.org/creative_industries/radio/job_roles
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and an interest in community affairs, a sense of responsibility, the ability to takitietive and the
enthusiasm to experiment, a creative turn of mind and a flair for showmanship, an ear for sound and
the ability to conceive ideas in terms of sound, a thorough knowledge of the technical facilities and of
the techniques of radio, a spiadist interest.

The outline makes no reference to educational qualifications although some are implied. On this
matter it is worth noting a Unesco recommendation regarding the recruitment of broadcasting
LISNE2YY St Y Wt NBaSy i possidsighPlcttiicated sNdBId riotlzé mdndatfor. 0 dzi
The emphases should be on talent, creative ability and an aptitude for broadcasting.

Presenter

A radio or television presenter is a person who introduces the items in a particular progllémme

This could b the radio producer him/herself or another person who acts on behalf of the producer
on reading texts and news on the microphone.

These persons, the Radio Presenters, are the voice of a station or programme, whether they work in
speechbased or music Raali They create the tone and style of radio output and establish a

relationship with listeners. They may work for public, commercial or community radio, on local or

yEGdA2y Lt &aGFdA2yas 2N F2NJ AYRSLISYRSy i iesn@&yRdzOlGAzy 02
depending on the programme or statidh.

Radio Reporter

Radio Reporters identify and research news
stories then present them on air to a wide

Y http://creative
Yibid
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range of different audiences. They may report live from events as they unfold, or record and edit
material to create prerecorded items for inclusion in news bulletins, or produce longer features or
documentaries.

Reporters may work for a variety of different outlets, ranging from single local radio stations to
international news organisations and theilated websites. They may be part of a small local team,

or based in a regional or national newsroom, or in a foreign bureau. Some Reporters may also work
from home.

Some of their work is office or newsroebased. However, they are expected to spend mottheir
time out and about gathering information, witnessing and recording events, and interviewing those
involved®.

Radio Listener

The Radio Listener, is Who listens to radio broadcast (WordReferenc&’com)

Station Manager

The job title of Station Marger varies throughout the industry but is most relevant to local radio.

In commercial radio the job title Station Director may also be used in reference to the manager of a
local or national station. In some organisations a Regional Director may hawasdsfity for more

than one station. Most stations also haagrogrammeController or Programme Director. In radio

station such as the BBC the job title Editor for Local Radio is used for local station managers, who may
also be supported by assistant tas. The BBC's UK wide radio networks are led by a controller
supported by a sizeable management tefm

Web Player

lft 2SS0 wkRA2a KIFI@S F G6So LILFESNE gKAOK LI I &a
shows that the radio station transmits ewrthe Internet.

Build a stunning web player for your station and embed it directly into your website at the click of a
button.

Radio Advertising

Commercials of various lengths that run on radio
station.

18 http://creativeskillset.org/job_roles/271_radio_reporter

7 http://Iwww.wordreference.com/engr/radio%20listener

18 https:/app.hiive.co.uk/jobroles/radio/sales/statiemanager/
19 https://www.entrepreneur.com/encyclopedia/raalityertising
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More Radio Roles and Job Descriptions

Find moreabout job titles/description in Appendix A.

Copyright

Commercial stations require two music copyright licenses in order to broadcast licensed music. These
are negotiated by representing record companies and performers and or music publishers and
songwriters for Music. Of course, the schools may use a common license for each country while the

school web radio may arrange that with a central approach; this can give a perfect solution for any
Ga0K22t @RExd mdid oR Eapyight in Appendix@ coure, using music produced by

students themselves is another good idea to avoid any copyright issues.

The Internet

The Internet®is generally defined as a glolratwork connecting millions ofomputersor the large
system of connected computers around the world that allows people to share information and
communicate with each other:

Informatiorf” is facts about a situation, person,ant, etc. while communicaféis to share
information with others by speaking, writing, moving your body, or using other signals.

2 htp://www.webopedia.com/TERM/I/Internet.html
2 hitp://dictionary.cambridge.org/dictionary/english/internet?g=Internet
% hitp://dictionay.cambridge.org/dictionary/english/communicate
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1.2 Concepts

The Internet Radio, the Web Radio

Internet radid®is an audio service that uses the Internet as a distribution medium of broadcasting
instead of the traditional radio waves. The proper term used for internet radio is webcasting, as it is

. ! n )
not actually broadcast through wireless signals. It is a formreasting media where content is
usually provided live instead of being prerecorded like some podcasts.

Since the project is a project about the Web Radio here is a defifittian audio broadcasting service
that is transmitted through the Internet. Broads;ting25 is to simultaneously send the same message
to multiple recipients.

Webcast

Webcast neang® to use the Internet communication technologies
to broadcast live or delayed audio and/or video transmissions, much
like traditional television and radioroadcasts.

Podcast’, is a radio programnf@that is stored in a digital form that
you can download or play online internet and play on a computer or

Zhttps://www.techopedia.com/definition/3108/internatlio

% hitp://lwww.webopedia.com/TERM/I/Internet_radio.html

% htp://lwww.webopedia.com/TERM/B/broadcast.html

% htp://www.webopedia.com/TERM/W/Webcast.titm

" hitp://dictionary.cambridge.org/dictionary/english/podcast

By Ra ®rogrammé i, s a broadcast on televisi onprogramdratdé oat emxiagrptl e.s , A Iftl"
my favourite TVprogramme - | never miss an episodditp://dictionary.cambridge.org/dictionary/engligtdgramme
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on a music player (i.e. MP3player).

Web and Internet radio is similar in nature to Internet broadcasting, also cakdtasting However,
those listening to the continuous stream audio broadcast have no control over the stsiaitar to
traditional radio broadcasting. Many radio stations worldwide offer their broadcast via Internet radio
to a worldwide audience.

Web Radio also need to have a complete platform for audio and data comanagement and
display and also communication and information services. Most likely, they offer cross digital
platforms for the web and mobile including studio tools, content management and revenue
opportunities for radio managers and producers and atsalie users/listener to control what they
hear and see and also interact with the radio producers or other users/listeners. Usually, the platform
includes a blog to engage the users/listeners. In addition, they provide some newsfeed from the
music industy or general news that interests the audience and also user subscription services. In
order to have revenue opportunities web radios in most cases host advertisements
(eg.www.eradio.gr). Some web radios, especially the ones that have a specilisatiofy, psuatie
specific articles or other dedicated information, for example the Global Bach Community,
http://www.bach-net.org/podcast.aspx

Web and mobile streaming services

There are popular streaming services such as the likBsohdClouthehave a little like a subscription
ASNIAOSST odzi Al AyOfdzRSa 2G4KSNJ {AYyRA& 2F I dzRA 2
intuition, but sites such agouTubgeVimeq Vevoand all the rest encroach on radio territory too.
YouTube may bewdeo site, but it can also be used as a rddie platform, letting you subscribe to
other users and queue up audio to listen to in bed. Of course, there are also satellite streaming
services such as the SiriusXM

Radio Devices

Today dedicatethardwaredevices, commonly called Web radio or Internet ragjipliancescan be
purchased that connect to a home network and then to the Internet to play live audio streams.
Internet radio is also callegiradio.

2 http://www.siriusxm.com/
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Types of Radio Broadcasting

The termbroadcastingmeans the transmission of audio or video content using rdidiquency
waves. There are two basic types, the Analog and the Digital Radio.

Analog Radio

Analog radio consists of two main types: Adiplitude modulatioh and FM ffequency modulation
Analog radio station frequently feeds only one transmitter and neféito as an AM station or an FM
station in the U.S. But it is quite possible for a station to feed both transmitters in a similar area, or to
feed more than one transmitter covering different areas. In either case, AM or FM refers only to a
particular transmitter and not to the entire station. The latter arrangement is becoming widespread
throughout the U.S.

AM radio uses the long/ave band in some nations. This
longwave band comes with frequencies that are fairly
lower than the FM band, and having sligidifferent
transmission features, better for broadcasting over long

distances. Both AM and FM are in use to broadcast audio ; g

signals to home, car, and moveable receivers. g | 1

181200
1000 1o
%
0| g

m|

Digital Radio

Four standards for digital radio systems exist worldwide:
IBOC (lrBand OnChannel), DAB (Digital Audio Broadcasting), {BEB (Integrated Services Digital
Broadcastingrerrestrial Sound Broadcasting), and DRM (Digital Radio Mondiale). All are different
from each other in several respects.

Many radio stations are how ugj online streaming
audio services to provide a simulated broadcast of
their overthe-air signals to web listeners. A
broadcaster may also offer additional online audio
streams that are repurposed, tiraghifted, or
completely different from their orair savices.
Because no scarcity of bandwidth or obligation for
licensing of online services exists, broadcasters may
offer as many services as they wish. Unlike dher

air broadcasting, web distribution is delivered to end
users by the thireparty telecommuiication providers
on a nationwide or worldwide basis.

Technopedia explains Internet Radio

Internet radio refers to audio services that are transmitted via the Internet. Most are associated with
a traditional radio station that simply streams its content over the internet in simulcast with

% https://beonair.com/typesf-radio-broadcasting/
#https://www.techopedia.com/definition/3108/internatio
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traditional radio signals. Many AM and FM radio statians now streaming on the web and this truly
live internet radio. This is a growing for many radio companies.

Other internet radio stations are independent. The beauty of internet radio is that it has a global
reach. Anyone, anywhere with a PC, mobileidexand web browser can to connect to an internet
radio station.

Internet radio may also refer to standalone devices that connect to the internet \vai bfia local
area network (LAN) in order to stream Internet radio audio services. These devicesially slsaped
like traditional FM radios for nostalgia, while some manufacturers use a modern design approach.

How Does It Work¥

Online radio is either preecorded MP3 files or live, vemicrophone broadcasts that are streamed
over the Internet.

With online radio, you are not limited to one geographic area or dependent upon syndication
partners picking up your show in order for it to be heard. It can be heard all over the world.

There are three elements to workable online radio.

The source

whichis you. You add sound such as clips, inputs from CDs, live voice and so on.

The server

such as Shoutcast through Shoutcheap.com. They mix it all together, put it into a format that
can be streamed and send it out through the Internet sound waves at itleaf a link.

The listener
0S80l dzaS sAlK2dzi tA&0GSYySNAR GKSNB NBIFffte AayQd Iy
G2 @2dz2NJ AaSNBSNJ YR Oty KSIENJFYy@GKAY3I &2dzQNB &l N

feote.

2 https://blog.crazyegg.com/2013/10/0ilmate-guide-online-radio-work/
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Types of Web Radio

There are many types of web radio, with the basic diffeebeing of web radio for Commercial
(profit making) and the ones that are N@aommercial (noffor-profit). Here are some more typ§3s

1. Commercial/national radio- The big stations on your radio such as BBC in the UK, or
owned by media companies, conglomerates and subject to imposed playlist restrictions
and other commercialocuses directives.

2. Internet radio / podcasts Some stations broadcast 24/7, others aecessible more
like podcasts.

3. College/nonprofit radio - Generally these are independent small concerns, where
the DJs pick their own playlists entirely

4. Community radio- Related to the above, community stations tend to be intensely
local in flavour, and have a wide mixgrtbgrammeapart from just music.

5. Satellite radio- Multiplexes like Sirius and XM in the States work similarly to cable
TV, in that there are manyftirent stations with their own uniquerogramme

Some idea on how to start your own (experimental) web radio can be found in appendix B.

: 4
Radio Format
A radio format oprogrammeformat (not to be confused with broadcagtogramme describes
the overallcontent broadcast on a radio station. Radio formats are frequently employed as a
marketing tool, and are subject to frequent change. Such Format include the following describe
the operation of different genres of radio format:

Music radio

old time radio

all-news radio

sports radio

talk radio and

weather radio

Formats constantly evolve and each format can often bediviled into many specialty
formats. Some of the following formats are available only regionally or through specialized
venues such as tlite radio or Internet radio.

The Music orientated format involve:

 hitps://www.digitaldjtips.com/2012/01/tHe typesof-radio-statiorandhow-to-dj-at-all-of-them/
% https://en.wikipedia.org/wiki/Radio_format
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Pop/Adult Contemporary Spoken word formats
Rock/Alternative/Indie
Country All-news radio
Urban/Rhythmic Children’s
Dance/Electronic Christian radio
Jazz/Blues/Standards College radio
Easy Listening/New Age Comedy radio
Folk/SingefSongwriters Educational
Latin Ethnic/International[2]
International Experimental
Christian/Gospel Fulkservice (talk and variety music)
Classical Old timeradio
Seasonal/Holiday/Happening Radio audiobooks
Miscellanies

Radio documentary
Radio drama

Radio soap operas
Sports (Sports talk)
News/Talk
Weather radio

The Radio Show

Radio is still a great technology used to reach a wide audience, whether in your local area or across
the country. Radighows can feature music, interviews, journalism, stories, or other audio content
created or curated by a radio $ar host’.

A radio show is any type of programme broadcast on the radio, or on the Internet in the case of
Internet radio. Radio shows are broadcast in many different formats such as talk radio.

Listeners phone in to the radjgrogramme toair their views. All radishows have a host and the
show is designed to interest the target listener of a certain demographic so that the advertising during
the show will reach those listeners.

The show host is given a certain time slot to fill. The main draw to the radio ligeeaiher the

YdzaAO LX @SR 2NJ GKS GFf1 2N ySéa FSIGdNBRd® azail akKkz
| 26FNR {K2gé O

Radio shows that play music may have one or two hosts that offer little tidbits of information after a

set of several songsh@& hosts also mention the name of the recording artist and sometimes add

news about the artist. Local news, traffic, school closures and weather updates may also be broadcast

during a show to keep listeners up to date.

The hosts also mention the time eyeso often, usually more frequently on weekday mornings when
many people listen to the radio while getting ready for work or school

Contestshelp to draw listeners to a radio show and are a good way to get them involved. Talk radio

% http://www.wisegeek.com/whas-a-radio-show.htm#

% A Radio DJ plays music eair and discusses music, news, or other subjects on the breaks between
songs[https://www.careersinmusic.com/radjq

37 hitp://www.wikihow.com/Makea-Radio Show
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gets listeners involvenh the topic and gives them a chance to interact with the host and guests by
calling in to voice a comment or question. Some shows also include little plays or skits. The idea of the
radio show as an entertainment venue goes back many decades and prégatesention of

television. Today, Internet radio shows are becoming more common. Average people can podcast
their own shows on independent, or indie, Internet radio.

2.2 Whatwould the Web Radio for
Schools involva

Based on the experience Bluropean School Radio (http://europeanschoolradio.eu) here is a basic
description of what a School Web Radio comprises of:

Radio Shows and User Profile Management

Web RadidJserCommunity

Help, Learning Material and Educational Scenarios

Analysis of eachf the above, follows in the next sections.

Radio Shows and User Profile Management

Registration

The involvement of a radio team will have to follow the process of registration in the Web Radio
platform (ttp://europeanschoolradio.ed ONB I GAy 3 | a{ OK22t & | OO02dzyid ! 1L
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registration process for the account. The registration should be completed by an educator/teacher
who is responsible/amountable for the School. During the process a username and password is given.
Only authorised and registered persons have access to the profile. Every other teacher who registers
is necessarily associated to a specific school account.

Managing Profile

The authorised teacher can manage the account/profile and also regulate the school activities for
every school participant. Visitors can have a complete view of the various activities of a school: profile
description, activities, a list of the producers, @adcasting history (podcast), etc.

Radio Schedule / Reservation System

The Web Radio platform offers a function for booking any web radio show for every school. This is
done with a specific rational and following various restrictions either subgetipol level, availability,
genre or educational zone, etc. The system provides also repetitions of booking in certain days in the
future, depending on the radio show type. More on this function, in later section.

Types of Radio Shows

Threetypesof recorded radiosshowscannow be playedon European School Radio:
1. Short radio message (spot) up to 3 minutes
2. Short thematic show (dedicated to only one subject) up to 15 minutes

3. Scheduledlongradioda K2 6~ &dzOK Fa 2yS K2dzNJ 6pc QO (g2

UploadingRecorded Shows

School recorded radio productions are uploaded on the main platform via a special function. Every
show can be coupled with appropriate picture or description.

Live shows

School radio teams can schedule a live show as long as they haveeitgpaperly and is
broadcasted live under the supervision of the teacher in charge. After the broadcasting it can be
uploaded on the podcast archive for future reference and availability.

Collaborative radio productions

Schools can create and broadcast collaborative shows. The web platform serves as a database either
to search or communicate and share ideas and messages between sichoalsr to create these
shows.

Radio Show archivePodcast

All radio shows on the WeRadio program after their
broadcastare placed immediately the historical record of
the platform. Transmitted audidiles (podcasts) is the
"treasure" of the web radio from where guests have the
opportunity to search for them using search filters with
various criteria.

RN C 016 1 ELO1 KAZEO NE®GE®RTEN
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Web Radio Programme

The Web Radio broadcasts a complete radio program, 24 hours and 7 days. The program is tailored to
the needs of a student radio and includes musical bands with different musical genres, various
educational or entertaimig zones. It also hosts social messages produced by schools, original or cover
songs by students and material of the competitions organised by the student radio.

The implementation and monitoring of the organization of the radio programme (music, bands,

jingles, spots), is on the hands of a leading administration group (Radio Station Directors or
Administrators) for this purpose. The radio automation is accomplished with a radio automation
software (such as Jazfeor AirTimé®).

Streaming- Audition

The webradio listeners can hear the broadcast radio streaming of Web Radio through a specially
designed player. This player can be integrated to any website. Finally, the flow of Web Radio
broadcast from popular web services like Tuneladio and more.

Important role plays the immediate communication or radio produces with listeners at the time of
broadcast. This is achieved via a CHAT offered on the web radio platform. To avoid any inthalers
want to create problems, there is a chat moderatord al® spam filter for prohibited words and also
black lists.

Web Radio Community

Theweb radio providesan areawhere schoolscanpostanythingrelatedto their radio showsor their
school activities in the radio overall. Tteachersin chargecan

1 ¢promotet their following radio shows

1 Presentbestpracticesin the school or classroom

1 To getinformed for other school radio teams activities

1 To comment, support, praise others or to post or repost anything they like

1 ¢ 2 O NjPupiiafasiwhereworking teamswvith common interestgan collaborate or share
ideas, resources, tasks and responsibilities, start forums, support each other'ete.* ~ = "~ 7 A
">h{|5l B'Jh"hl c Y Ay BA{‘h,w"’/\_" ‘_'I Yooy
h/\_h<<h“" Ah’]B:hngrwﬁ) UBC‘/\"’/\‘ y

1 Getinformedor participate in Contest&vents educationalseminars, specialshows etc

1 Tomakereservationgdo events

1 Toaskfor help

1 Toshapetheir schoolprofile by givingextrainformation abouttheir participationin the web

radio, or their school in general.

In the Community part of the web platform others can participate also such as other educators, other
pupils and students, parents and guardians, with restricted privileges on access and commenting.

C O M M O 0

AKKKK TKK#

3 http:/Avw.jazler.com
% https://www.sourcefabric.org/en/airtime/
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Help, LearnindMaterial and Educational Scenarios

Wiki, forum, chat, helpdesk, webinars.

'Wiki' is one of the most prevalent term on the Internékhis term "wiki" actually of "a website that
allows collaborative editing of its content and structungits users" is quite the interesting story, best
told by Ward Cunningham, the father of the modern wiki.

The important part of wikis what makes them different from any other type of webgites
collaborative editing by the userd.o really appreciate whavikis in and of themselves do, we need
to travel back in time, back to the original days of the web. By looking at what the first wiki was
intended to do, the current state of wiki software will make a lot more sense.

iThe i dea of a ‘atVifstkout tive imaeyplose dsdimks amdlitd

will soon seem familiar. "Wiki" is a composition system; it's a discussion

medium; it's a repository; it's a mail system; it's a tool for collaboration. We

don't know quite what it is, but we do know it'tua way to communicate

asynchronously across the network. o Ward Cunnir

In Web Radio, Teachers supported online asynchronously eg. https://sites.google.com/site/Web wiki

site Radiohelp /. There they found the step by step instargiof schools participation.

¢S OKSNA OlFy O2yadzZ G F a/2YLX SGS t I NHIAOALI GS DdzA RS¢
instructions on steps that must be followed to complete participation in the Web Radio.

Abbreviation for frequently askeguestion: a question in a list of questions and answers intended to
help people understand a particular subject:
SAwF ae2dz KBS +yeée LINROofSYas® Oz2yadA i GKS Clva 2y 2dN

When using the Web Radio platform, teachers can seek to bilingual eahlyelp- Help found in

every page describing all actions that can make any point in the application. The online help platform
clarifies any questions that may be present on its use, completion of forms and functionality of
applications.

Tosupportdza SNB 2F GKSNB | &aSNBAOS F@FAfrofS OFffSR a&f{ dzLd
guestions on various subjects and for all participation process in Web Radio. The School Radio support
team responds immediately to any questions or technical prolslanise.

For the successful introduction of teachers and students in the overall activity of the student radio
there are Synchronous and Asynchronous webinars.

40 http://dictionary.cambridge.org/dictionary/english/faq

* ¥ *
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Usual Roles in School Radio Teams

u Producer / Broadcasters, presenters
Members whdead, organise, make the radio broadcasts (music, talks, etc.)

u Programme Flow Modulatar

Members define when the show or the advertisement spots, will be played making sure that they
schedule properly following the School Teams will and also the Weib Rdés and conditions.

i Internet and Multimedia
Membersthat NB LINAY OA LI £ £ & Sy3Ir3ISR Ay G(G(KS RS@GSt2LIVYSyd |yl
Page on the Web Radio platform (Community pages), or on Social Media, such as Facebook, Myspace,
Tweeter, Instagram, and more. They are also responsible for making suralttetm members
share information and files or communication among them.

a Journalists/Reporters

Are mainly radio producers working on producing the information that will become the texts/scripts.
Usually they act also as ti8eript writersor Editors

i Public Relations, Advertising

These members are responsible to promote the radio show and the radio station to the public. They
communicate also with fans and friends over the Web Page or other Social Media electronic means.

i Technical SuppdfSound Engineers:

Responsible of the technical eigment and the technical issues such as setting up the computer,
microphones, mixing panels, software, recording, etc.

Many of the roles above may be combined and can be shared among the same persons.
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The Future of Radio

still, as Roy Martifh, founder and editor at UK publication Radio To@aguggests thatiTraditional

FM radio offers reliable sound and has decades of historic listening behind it. Unlike television going
digital, which offereR2 1 Sya Y2NB OKlIyyStas I15¢+x yR AYdSNI OGABS
offering enough extras to make people swéct

Radio is still a popular medium in America, reaching 59% of the country's population every day. A
recent article from Forbes magaeifi claimed that radio is doing better than ever, despite

consumer's usage of the newer music streaming platforms. The article stated that the second quarter
of 2015 had seen the highest number of people tuning in to raciver*

hy (KS | Qfizh @GNS wkiRBE2¢ A3y Qi 6KFG AG 2y0S 61as | yR (K
musicE AaGSyAy3 YSSi KI @S Thati3emarol Battebrpawgredidrktbart RS G A f a2 @
that sits on your bathroom window sill may be what you immediately thilk oA y G SNXa 2F WNJ RA :
AlQa y2¢6 a2z YdzOK Y2NB GKIy diskhingmeettéve blfired/ Sa ¢ KSNB NI
YE1AYy3 AlG RAFTFAOMzZ G (2 RAAGAYIdZAAK gKIGQa 6KIFiGod

G¢KS fAySa sKSNBEANERAZIIYRSYJRADS of ight&BRE P LYy GKS
SIFaASN) G2 RAFTFSNBYIGAFIGS WNIRA2QS FNRY &42YS2yS tAaas
Spotify Pandor& L2 ROF adAy3 FyR Fff GKS NBadzr GKS gl GSNAR KI

SUPERMAN

1S ON
THE RADIO!

SPONSORED BY THE
makers o FORCE
OVER THE FOLLOWING STATIONS:

Meosdey, Wedsesday. Wiz Boston . . . 500515

WOY  Schesectedy 6:154:30 | WCAU  Phiadeiphis 615630

“! hitps://thenextweb.com/insider/2013/11/27#theure-of-radio/#.tnw_sOjbXRyA
“2 http://radiotoday.co.uk/
a3 https://www.forbes.com/sites/dougschoen/2015/07/28/rddi@ll-but-forgottermediumwith-the-biggest
reach/#9d44eea3a898
44 http://www.justmyvoice.com/Blo@log/2016/1/IsRadicDead The Truth-Behindthe-Stateof-the-Radic Industry
5 As above, sutmote 13
* X %
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Chapter 2- Making Happen: Guides and
Guidance

2.1 The produceat work™

The work of the producer can be broken down into the following four phases:
assignment
preparation
rehearsal
performance

The assignment

This is the programme which the producer has been selected to make. Whatever the assignment it is
necessaryirst of all to examine it carefully, making ourselves very sure of the answers to a number of
guestions.

1. What is the broadcast supposed todes it to entertain, to inform or to educate?

2. Who is the programme intended forgeneral listening oa particular section of the
audience?

3. What is the most suitable way of handling the assignmeas a talk, an interview, a
documentary or in some other way?

Without clear answers to these questions it is difficult to make much progress.

A programme opopular music pieces/songs intended for a wide general audience may fail if the
producer/presenter is too talkative and spends too much time between music pieces/songs giving
information of interest to him but which is of little interest to his audientkis may often happen
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background but has to suffer from a talkative music producer filling time with irrelevant items of artist
gossip. The producer must be cleatis mind as to which feature of the programme has the greatest
audience appeal the music or the talk. Again, an educational programme can fail if the producer
becomes too involved with entertaining scenes in the programme simply because he likes the
dialogue or wants to display his virtuosity. Unless the producer has his target audience clearly and
constantly in mind he can very readily fail to satisfy his listeners. A programme aimed at a special
section of the radio audience may need to be scheduledfoadcast at a particular houra
programmeintended for farmers, for instance, is unlikely to be heard by them if the broadcast takes
place at a time when they are generally at work. Similarly the kind of approach the producer decides
upon must be dictatd by a knowledge of the target audience. For example, a medical talk intended
for a general audience must obviously be written in popular terms so that everyone can understand

“®Based orAspinall Richard (1971), Radio Programme Producsionanual for training,
UNESO,Published in 1971 by the United Nations, Educational, Scientific and Cultural Organization,
ppl5 http://unesdoc.unesco.org/images/0000/000012/001245eo0.pdf
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it. Careful examination of the assignment may reveal many hidden facets whickhmage our

entire approach. An apparently straightforward talk assignment may, on closer examination, appear
much more suited to documentary treatment perhaps because the scope of the subject is greater
than we at first thought or because it may be easeunderstand as a documentary than as a talk.
Unless we familiarize ourselves thoroughly with the assignment we cannot easily settlad ot

stage of preparation.

Preparation

Any broadcast is to be written, especially for tlék part, or a play or documentary we
have to selecaindclearly understands what is expected. Briefaigverybody involved is necessary,
too with those chosen the musi@he briefing should include all we ourselves know about the
assignment. It should suggestgsible ways of handling the material. The best briefing is generally a
long chator brainstormingwith everybody to give them thepportunity to discuss the subject and
develop ideas. At the briefing session we can set down, too, the date on which wet exfirst draft
of the script this date should be set well ahead of the broadcast to allow sufficient time for editing
and rewriting should this later become necessary.

Meantime, while the scripis being written or the music jrepared, thee are things to do in
broadcasting house. A tentative bking can be made for a suitablEhe time needed should be
carefully estimated. A Hmninute talk should not require more than a-#inute studio booking; a 30
minute play may need two to three houdepending upon the expertise of the producer and the
experience of his cast. For certain major productions it may be nagess book special facilitiesf
certain material or special effects. All bookings should be made well enough in. At this stdigeypub
material should also be prepared for use by the announcer and for publicatiwabmadio websites
Script editing. Once the script has been delivered it must be read carefully for conformity to the brief
and suitability for broadcasting. Thisi66 SRAGAYy3 adl 38 2F (KS LINPRIzOSNEQ
asked to rewrite it entirely or to rewrite parts of it, or we may want to do this ourselves, with the
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coach him in radio writing by showing him how some words are better for broadcasting than others
and how certain phrases can be spoken more fluently than others. Finally, the script has to be
properly typedand printed or shared among producepsésenters as files (eg. Using cloud
technology) It is useless to expect a good broadcast from a hariden script even if it is a talk
delivered by the author himself unless he is a very experienced broadcaster. A producer may find that
he needs to tran his typist in the proper layout of a radio script so that it is easy toreshtences
should not be brokn between two typed pages nshould control instructions for the technical
operator head a new page.

That is, to selecthe appropriat persons for the roles taken in the radio team, presenters,
journalista, script editors, etc.

Rehearsal

There are two distinct kinds of rehearsal: the oy, sometimes called a reatirough, and the
microphone rehearsal.
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The dryrun is a rehearsdield in an office, a conference room or an unmanned studimat is a
studio without the equipment switched on. It reduces the pressure on studios and technical services.
A straightforwardalk may need only one diun.

Change of pacaddsvariety. In a maical productionpace is varied by a proper arrangement of the
numberg a brief fast opening followed by a more gentle mood, then tempo again, sentiment and a
lively finale. In drama the nature of the action itself sets the paemantic scenes call forah and
tender playing, violent scenes gain from rapid movement, scenes which point up the plot need to be
played tellingly.

Preparation for the studio

Before attending the studio for a microphone rehearsal or performance the producer should make a
lastminute check on his organization. Does he have sufficient copies of the script? Pencils? Music
pieces/songs and CDs, if needed? Stopwatch? Only a badly organised producer arrives at the studio to
find he must return to his office becausemething has beerofgotten.

Performancewith artists

The producer should arrive at the studio ahead of his artists and make sure that everything is ready
tables and chairs as required for a discussion, drinking water, pencils and note pads. How many
microphones does he né@ What kinds and where are they to be placed? While his artists are
arriving he can discuss some of the likely technical problems with his operator, but once his artists
have arrived he must give his full attention to them.

There are cues to give to diffent artists, and he must advise his technical operator about coming CD,
disc or studio cues.

Radio Producers; Simplerules

This chapter has emphasized the importance of organization in the work of the producer, but much of
this can be reduced to a fegsimple rules.

Simple Rules

1. Make a full assessment of the assignment.

2. Select and brief the contributor; set deadlines for first draft and final script.

3. Book studios and other technical facilities.

4, Preparepublicity.

5. Edit script and cast the production.

6. Have the script properly typed.

7. Select mood music and sound effects.

8. Conduct dryrun.

9. Prepare to go to the studio.

10. Arrive at studio ahead drtists; advise technical operator of microphone
requirements; supervise setting up of studio.

11. Microphone rehearsals.

12. Discuss rehearsals with the operator.

13. Give cast the final briefing.

14. Pay full attention to the pedrmance.

15. Thank artists for their attendance.
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A useful checkist

In some studios a chedist along the following lines has been found helpful. You may adapt it to your
particular needs, and then sufficient copies made so that you have ayshpptly for all your
assignments.

The assignment:

Purpose of broadcast:

Target audience:

Method of handling (talk, interview, etc.):

Proposed date of broadcast:

Contributor:

Dates for first and second drafts:

Date for final script:

Facilities required:

Date and time of readhrough:

Date and time of studio rehearsal:

Dates and times of effects rehearsals:

Budget allocated for assignment:

Checks:

1. Have | properly edited the script and written in all confr@tructions?

2. Have | instructed typist as to correct number of copies required?

3. Have | selected themes, bridge music, sound effects, CD inserts? Are CD inserts flagged?
4, Have | discussed studio and microphone plot with eghhical operator?

5. Have | arranged note pads, pencils, drinking water for artists (in the case of a discussion or

panel game)?

Am | completely familiar with the script?
Have | marked cues and control instructions?
Havel sufficient copies of the script?

Have | forgotten anything?

© ® N
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